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Marketing Plan
Target Audience

e Primary Target Audience for Program: High schoolers

e Primary Target Audience for Marketing; High School

Principals/administration

While the in-school program is targeted towards high
schoolers, the primary target for marketing is high school
principals & the school’s administration. This is because
they are the people who are going to book our program.

Why Us?

Our program uses guest speakers who provide information
about the warning signs of suicide and music about mental
health struggles to help provide information about teen
suicide while giving those struggling an outlet to express
themselves and feel seen through music.

Our program differs from others because we don’t solely
focus on providing information. We also make a safe space
for those who may be struggling by using music and
personal anecdotes to fight the stigma surrounding mental
health and suicidal ideations.



Marketing Plan

Approach

To reach my marketing audience, we are going to send

packets in the mail with:

information about Hope 4 Utah

information about Citizen Soldier

information about what the program is along with
student testimonials

contact information to book the program

photos from the performance at Timpview High School
link to video clips from the performance at Timpview
business card for the producer w/ contact information to
book program

These information packets will be mailed to the high schools
in the Provo City School District and the Salt Lake City
School District. If there is a good reception in these areas,

information packets will be sent to other high schools across
Utah.

This is the best approach because it goes straight to the

people in the position to be able to book our program. It also

gives them all of the information about who and what is

involved in the program including contact information to

book the program.



Marketing Plan
Message & Call to Action

The message for our marketing is “Book our program for
your school.” We will include this message and a message to
contact the producer with the producer’s contact
information.

Key Players

e Graphic Designer

e Hope 4 Utah volunteers
e Hope Squad

e Citizen Soldier

Costs

Our marketing is not a major part of our budget. Most
of our budget will go towards booking the band and
transportation on the event day.

The sum of the designing, printing, and mailing of the
marketing materials comes out to about $200.
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